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Manpower wins RailCorp recruitment deal 

Manpower has been appointed to manage a new recruitment campaign to attract engineers from the UK for 
Railcorp in Australia.  
 
Manpower sales and marketing general manager Chris Riley said the contract involved candidate sourcing, 
screening and selection, as well as post-arrival support.  
 
He said the campaign would launch in March and jobs would be advertised on numerous UK job boards and in 
trade publications.  
 
"All roles will also be advertised in all major Australian newspapers and job boards," Riley said.  
 

iProfile goes live with first Australian partner 

Finite IT is the first Australian company to launch the iProfile resume service for its candidates.  
 
Finite signed up for the resume database system during iProfile and ITCRA's joint marketing push of the product 
last year (see related article).  
 
Finite general manager Duncan Thomson said the iProfile technology would be available to the more than 
200,000 candidates on the company's database.  
 
He said Finite was anticipating up to 500,000 IT candidates switching to iProfile resumes over the next six 
months, as other companies in the iProfile user group came online.  
 
Thomson told Shortlist that in the few days since the system went live, it was already evident that it would save 
Finite's staff time in entering and updating resumes.  
 
He said that the parsing engine used to search the database and rank resumes was also providing high quality 
automatic matching.  
 

JPA 10 years old, second year in Sydney 

UK recruitment group JPA, which opened its Sydney office two years ago, has marked its 10th year in business 
and second full year in Australia.  
 
JPA Asia-Pacific director Robin Clarke said despite the tough economic climate, he was confident the Sydney 
business had strong enough client relationships to ride out the downturn.  
 

Employee engagement activities on the rise: Slade 

Employee engagement programs are gaining traction in Australia and are even more relevant in an economic 
downturn, according to a new white paper from Slade Group.  
 
The white paper is based on a qualitative study of 13 Australian companies including NAB, ANZ, SEEK, and the 
Brisbane and Melbourne city councils.  
 
Strategies which the participating companies used to boost engagement included everything from flexible 
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